SmithBucklin Full-Service Client Organizations Experience

         Average of Nearly 8 Percent Operating Revenue Growth in 2006

                                       

            SmithBucklin Continues to Be 'Where Associations Grow'

    CHICAGO, Feb. 27 /PRNewswire/ -- SmithBucklin, the world's largest 

association management company with offices in Chicago, Washington, D.C., St. Louis and Durham, N.C., announced today that its full-service client organizations experienced, on average, nearly 8 percent growth in their operating revenue from 2005 to 2006, while one-third of its full-service clients grew by more than 10 percent.

    "We are passionate about driving growth for our client organizations," said SmithBucklin Chairman and CEO Henry S. Givray.  "We believe it is fundamental to their vitality and long-term prosperity, and we continuously work to remain the industry leader in delivering growth opportunities to associations."

    Givray noted that while many client organizations grew their operating revenue over the past year, others measure their success using growth in membership, influence, the development of new intellectual property and programs, new products and services, and other metrics important to them.

    In addition, 15 new client organizations selected SmithBucklin for 

professional services in 2006, including the following seven for full-service management:

    --  Association of Professional Researchers for Advancement

    --  Building Service Contractors Association International

    --  Healthcare Industry Supply Chain Institute

    --  International Society of Transport Aircraft Trading

    --  National Council for Advanced Manufacturing

    --  Pedorthic Footwear Association

    --  Association for Corporate Growth (retains its own CEO and CFO)

    Programs and Milestones

    SmithBucklin's commitment to driving growth for its client organizations evidenced itself in the resources and programs the company continued to develop and acquire in 2006.  Examples include the following:

    Innovation Center

    In 2006, SmithBucklin finalized preparations and plans for the early 2007 launch of the SmithBucklin Innovation Center, the first such service in the association management industry dedicated to driving the growth and securing the futures of associations by helping them develop and launch new revenue-generating services and products.  Inspired by SmithBucklin's association-growth-focused mission, as well as research that shows growing associations are healthier and more successful than their non-growth-focused peers, the Center employs a process and insights developed by bringing together the expertise of SmithBucklin and the latest approaches utilized by innovative, for-profit global businesses.  The Center was developed with significant input 

from Thomas D. Kuczmarski, a nationally recognized expert in innovation 

processes and management who has developed new products and business 

strategies for more than 200 companies ranging from small business to Fortune 100 corporations.

    SmithBucklin Acquires Technology PR Firm Tech Image

    In late 2006, SmithBucklin finalized plans for its acquisition of Tech Image, Ltd., one of the country's top 25 technology public relations firms.  An operating unit of SmithBucklin, Tech Image retains its well-known and respected brand name as it provides services to SmithBucklin's client organizations including technology user groups and technical professional societies and associations.  Tech Image also services its own client base.

    Based in Buffalo Grove, Ill., and a member of the Worldcom Public 

Relations Group global network of independent public relations firms, Tech Image has a 13-year track record of positioning growing technology clients as market leaders.  In 2006, Tech Image was named "Best Boutique Agency to Work for" by The Holmes Report, a prominent PR industry publication, and one of the country's most influential tech PR firms, according to a survey of IT journalists conducted by PRSourceCode.

    Volunteer-Leader Educational Programs

    SmithBucklin's popular Leadership Development Series, which provides opportunities for client leaders to improve their leadership skills and gain knowledge necessary to continue moving their organizations forward, was expanded and enhanced in 2006.  Offered for the first time were the Welcome to Governance Seminar, which focused on the basics of great governance, and Dollars and Sense: A Seminar for Incoming Treasurers, which helped treasurers gain a greater understanding of certain accounting procedures, as well as a 

greater appreciation for their roles as key members of their associations' core leadership teams.  Both were held in Chicago.  They complemented the Partners in Leadership: Chief Elected/Staff Officer Workshop, held for a fourth year, and the Building Great Governance Teams Seminar, which was held for the second year.

    In addition, SmithBucklin offered its Sixth Annual Leadership Forum, featuring unique networking and learning opportunities to leaders representing a majority of SmithBucklin's client organizations.  In particular, the Forum helps attendees leverage the collective knowledge and experiences of both SmithBucklin and its client organizations.  Separate Technology, Health Care and Business Trade association breakout sessions provided useful information 

about pressing industry issues, the opportunities and challenges presented by those issues, and the ways in which SmithBucklin is helping its client organizations address them.

    The William E. Smith Institute for Association Research

    Since its release in January 2006, the William E. Smith Institute's first research project, Generations and the Future of Association Participation, has engaged the association community like few other research reports in recent memory.  Findings from the report included the fact that -- contrary to commonly held assumptions -- Generation X and Y workers (adults born after 1965) show every indication of joining associations at even higher rates than Baby Boomers (adults born between 1946 and 1964).  More than 3,000 copies of the study have been distributed within the association community as printed 

reports and Web site downloads.  The study remains available free-of charge via the SmithBucklin Web site at http://www.smithinstitute.org .  The report's author and Institute's director, Dr. Arthur C. Brooks, a professor of public administration and director of the Nonprofit Studies Program at the Maxwell 

School of Citizenship and Public Affairs at Syracuse University, shared the Generations report findings with diverse association industry audiences throughout 2006.

    Also in 2006, research was completed for the next Institute study, which will be available in early 2007.  The study examines associations that have engaged in merger activity in the past five years, with the goal of expanding the knowledge base concerning the opportunities, threats and processes of mergers in the association community.  The study was led by researchers Julie A. Pietroburgo, Ph.D., and T. R. Carr, Ph.D., from the Department of Public Administration and Policy Analysis at Southern Illinois University Edwardsville (SIUE), and Stephen P. Wernet, Ph.D., from the Department of 

Social Work and Public Policy Studies at St. Louis University.

SmithBucklin + MCI Global Partnership/Strategic Partnership with DMAI and the Destination Marketing Industry

    In February, SmithBucklin joined with MCI to create the SmithBucklin + MCI Global Partnership to deliver seamless association and event management services worldwide.  MCI is the foremost global association, communications and event management company.  The Partnership -- comprising more than 1,200 professionals in 20 offices throughout eight different countries -- offers the world's largest network of association and event management resources.

    In September, the SmithBucklin + MCI Global Partnership formed an elite Alliance Partner relationship with Destination Marketing Association International (DMAI).  Alliance Partner status is reserved for a select group of service and product providers that are valuable resources for destination marketing organizations (DMOs) and make a significant investment in DMAI.

    Awards and Recognition

    The 2006 Innovations in Employee Ownership Award

    SmithBucklin won the 2006 Innovations in Employee Ownership Award, which is administered jointly by the National Center for Employee Ownership (NCEO) and the Beyster Institute, part of the Rady School of Management at the University of California, San Diego.  The award recognizes companies with employee stock ownership plans (ESOPs) that use creative ideas and strategies focused on employee participation, entrepreneurship, communications, education, or plan design that make employee ownership programs stronger or more successful.

    Best Bosses Award

    SmithBucklin Chairman and CEO Henry S. Givray was selected as one of the Best Bosses for 2006 by Winning Workplaces, a national nonprofit whose mission is to help leaders of small and midsize organizations create great workplaces.  This is the fourth annual list honoring dedicated, passionate and driven leaders of small and midsize businesses.  A story about the competition appeared in the October issue of FORTUNE Small Business magazine, and the full list of winners was available on the magazine's Web site.

    Tradeshow Week's 100 Most Influential People in the Tradeshow BusinessSmithBucklin Chairman and CEO Henry S. Givray was named one of the 100 Most Influential People in the Tradeshow Business by Tradeshow Week magazine.  The list was published in the Oct. 2 issue of the magazine and featured on the 

magazine's Web site.  Honorees were selected in an unscientific poll among Tradeshow Week editors.

    "Results Rule!"

    SmithBucklin is featured in the recently published book, "Results Rule! Build a Culture That Blows the Competition Away," by veteran business performance consultant Randy G. Pennington.  The book is based on Pennington's work and research with organizations that set the standard for results, relationships and accountability.   SmithBucklin Chairman and CEO Henry S. Givray is quoted in the book, which also examines other companies including Southwest Airlines, GE and Procter & Gamble.

    BusinessWeek Magazine Article

    An article written by SmithBucklin Chairman and CEO Henry S. Givray, titled "Leadership Lessons from Mom," appeared in the May 14 edition of BusinessWeek.  Printed as a Mother's Day tribute, the article featured Givray's reflections on his mother's influence on his leadership approach.

    New Executives

    SmithBucklin also announced the addition of a number of key executives in 2006:

    Roger Cohen joined SmithBucklin as president of the Regional Airline Association, the organization representing U.S. regional airlines and the suppliers of products and services that support their industry.

    Ann Elderkin joined SmithBucklin as executive director of the American Society for Bone and Mineral Research, the professional, scientific and medical society established to bring together clinical and experimental scientists involved in the study of bone and mineral metabolism.

    Howard Fisher joined SmithBucklin as executive director of InSight, the user group representing customers of McKesson Healthcare information technology solutions.

    Chris Hansen joined SmithBucklin as executive director for Encompass (formerly DECUS), a community of IT professionals that delivers information, education, networking and advocacy benefits to users of HP (and legacy Compaq and Digital) technologies.

    John Hausoul joined SmithBucklin as executive vice president for the National Fastener Distributors Association, the organization representing distributor and manufacturer professionals in the fastener industry.

    Jim Kendzel joined SmithBucklin as executive director of the National Organization for Competency Assurance, the leader in setting quality standards for credentialing organizations.

    Brian Lagana joined SmithBucklin as executive director of the Pedorthic Footwear Association, the organization representing the interests of 

professionals engaged in the design, manufacture, modification and fit of shoes and foot orthoses to alleviate problems caused by disease, congenital condition, overuse or injury.

    Mary Beth Roman joined SmithBucklin as executive director of SHARE Inc., an independent, volunteer-run association providing IBM customers with user-focused education, professional networking and advocacy benefits.

    Curtis Rooney joined SmithBucklin as executive director for the Health Industry Group Purchasing Association, the broad-based trade association representing for-profit and not-for-profit corporations, purchasing groups, associations, multi-hospital systems and healthcare provider alliances.

    John Stoiber joined SmithBucklin as executive director of the Professional Association for SQL Server (PASS), which is the definitive, global community for SQL Server professionals.

    Oliver Yandle joined SmithBucklin as executive director of both the 

National Association of Independent Fee Appraisers, an association of 

professional real estate appraisers and the Building Service Contractors Association International, the leading resource for people in the building services industry.

    "The past year was tremendously successful for our client organizations and our company as we continued to focus on providing great client stewardship," Givray said.  "We are deeply gratified by our client organizations' successes, and are focused on continuing to deliver more of the same in 2007 and beyond."

    About SmithBucklin

    SmithBucklin is the world's largest association management and 

professional services company providing flexible, tailored full-service 

management and function/project-specific services to more than 235 trade associations, professional societies, technology user groups, government institutes/agencies and corporations. SmithBucklin's mission is to drive growth and build sustained competitiveness for client organizations. Founded in 1949, the company employs 750 professionals specializing in all phases of association activity including executive management, member and chapter administration, convention and trade show management, marketing and branding, Web services, education and programs, government relations and financial management. SmithBucklin manages more than $250 million in annual client budgets from offices in Chicago, Washington, DC, St. Louis and Durham, NC. SmithBucklin is 100% employee owned. For more information, please visit 

http://www.smithbucklin.com or call 1.800.539.9740.
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