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SmithBucklin Promotes Paul Dykstra and John Stoiber to Vice President 

CHICAGO – Dec. 15, 2008 – SmithBucklin, the world’s largest association management company, announced today the promotions of Paul Dykstra and John Stoiber to Vice President, Client Management.  Dykstra and Stoiber will continue to provide senior-level support to SmithBucklin client organizations and work out of the company’s Chicago office.  Both are also members of the SmithBucklin corporate management and client management teams. 
Dykstra, a SmithBucklin and professional beauty industry veteran of nearly 22 years, will continue to oversee eight client organizations and also take on broader oversight responsibility for SmithBucklin clients and association executives within the Business Trade Business Unit.  He will remain chief executive officer for Cosmetologists Chicago (CC), one of SmithBucklin’s largest and most tenured clients.  Dykstra joined SmithBucklin in 1987 as an administrative assistant for the Chicago Cosmetologists Association, Inc. (now Cosmetologists Chicago), quickly assumed managerial duties for American Beauty Association (ABA), and eventually was promoted to his current role as CEO.  During this period, Dykstra’s work within the professional salon industry brought the Illinois Cosmetology Association (ICA) (now Cosmetologists Illinois) and the National Cosmetology Association (NCA) to SmithBucklin.  Both continue to be SmithBucklin full-service clients.

During Dykstra’s tenure with CC, its membership base has expanded through the addition of organizational subgroups.  For example, CC gained through acquisition the International Nail Technicians Association and the American Association for Esthetics Education.  Dykstra also helped develop Cosmetólogos Latinos, which serves licensed cosmetologists and students in the Latino beauty community, as well as America’s Expo for Skin Care and Spa – a three-day event that focuses on spa business solutions.  CC’s trade show, now known as America’s Beauty Show, is consistently listed in Crain’s Chicago Business Top 10 trade events in Chicagoland, as well as in the Tradeshow Week 200.

“Paul’s promotion recognizes important aspects of what we value at SmithBucklin: passion for our clients and their industries; exemplary, uncompromising client stewardship; the respect and trust of his supervisors, peers and clients; relentless pursuit of client-growth opportunities; and individual responsibility and accountability,” said SmithBucklin President and COO Julie Silverstein.  “His success has also come as a result of the excellent judgment he exercises as he faces opportunities and challenges with our client organizations.”
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Stoiber joined SmithBucklin in April 2006 with more than 22 years of business leadership experience in Fortune 500 and entrepreneurial companies.  In his new role, he will continue as president of the Window and Door Manufacturers Association (WDMA) and will also expand his senior executive oversight responsibility to include a number of SmithBucklin business trade clients and their association executives in the building materials, manufacturing and distribution segments.  Stoiber will also expand his corporate responsibility related to the development, management and execution of critical company strategic initiatives in the areas of quality improvement, process redesign, standardization and performance measurement.
Since joining SmithBucklin Stoiber has served as the executive director of some of the company’s largest clients in the technology and business trade areas, and was instrumental in leading the company’s change management efforts, including the rollout of the company’s new Time Management System used by all SmithBucklin employees.  He is currently leading a company-wide initiative to institutionalize a standardized project management capability across all SmithBucklin client teams.   
“John’s promotion recognizes the keen strategic abilities and leadership he has brought to SmithBucklin clients and our staff teams over the past two and a half years,” Silverstein said.  “John also brought to our company his passionate drive for continuous improvement, and the ability to help us create enhanced operational solutions that positively impact the way we serve our client organizations.”
Previously, Stoiber served as executive vice president of marketing and corporate development with MonetaPro, LLC in Chicago, where he led all corporate strategy, marketing and partnership/alliance development.  He also founded and served as the chief executive officer of companies focused on social networking, Internet e-marketplaces, financial consulting, new-venture incubation and real estate investments.  In addition, Stoiber previously led national sales and business-development initiatives within the Strategic Advisory Services Practice of Ernst & Young’s Management Consulting Group, where he also led multi-million dollar strategy and financial consulting engagements with Fortune 500 companies.  He holds an MBA in strategy and finance from the Kellogg School of Management at Northwestern University, an MBA in strategy and new ventures from Marquette University, and a master’s degree in computer engineering and artificial intelligence, also from Marquette.  He holds bachelor’s degrees in both electrical and biomedical engineering from Marquette University, and is a certified management accountant (CMA).
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About SmithBucklin 
SmithBucklin is the world’s largest association management and professional services company providing flexible, tailored full-service management and function/project-specific services to more than 235 trade associations, professional societies, technology user groups, government institutes/agencies and corporations. SmithBucklin’s mission is to drive growth and build sustained competitiveness for client organizations. Founded in 1949, the company employs 750 professionals specializing in all phases of association activity including executive management; member and chapter administration, convention 
and trade show management, marketing and branding, Web services, education and programs, government relations and financial management. SmithBucklin manages more than $250 million in annual client budgets from offices in Chicago, Washington, DC, St. Louis and Durham, NC. SmithBucklin is 100% employee owned. For more information, please visit www.smithbucklin.com or call 1.800.539.9740. 
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