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Eighty-Seven Percent of SmithBucklin Full-Service Client Organizations

Experience Operating Revenue Growth in 2007

SmithBucklin Continues to Be ‘Where Associations Grow’

CHICAGO – Feb. 13, 2008 – SmithBucklin, the world’s largest association management company with offices in Chicago, Washington, D.C., St. Louis and Durham, N.C., announced today that 87 percent of its full-service client organizations grew their operating revenue in 2007.  On average, they grew by a rate of 12 percent.

Furthermore, 95 percent of SmithBucklin’s full-service client organizations experienced, on average, a five-year compound annual growth rate of 6 percent in their operating revenue. 

 

“Achieving growth, however defined, is crucial to the vitality and long-term success of any organization,” SmithBucklin Chairman & CEO Henry S. Givray said.  “We are proud that our client organizations continue to prosper, and their growth is a testament to our focus on helping associations secure their futures.”

In addition, 16 new client organizations selected SmithBucklin for professional services in 2007 and an additional 16 organizations began working with Courtesy Associates – the global meeting, conference and special event management firm owned by SmithBucklin.  Also during 2007, eight new clients began working with Tech Image, also owned by SmithBucklin, for technology public relations services.

The following organizations selected SmithBucklin for full-service management in 2007:

· American College of Oral and Maxillofacial Surgeons

· Association of International Photography Art Dealers

· Association of Litigation Support Professionals
· National Alliance of Forest Owners 

· National Board of Accreditation for Orthotic Suppliers
· National Lumber and Building Material Dealers Association

· National Paper Trade Association, Inc. (NPTA Alliance)

· National Structured Settlements Trade Association

-more-
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Programs and Milestones
SmithBucklin Innovation Center

In March 2007, SmithBucklin launched the SmithBucklin Innovation Center, the first such service in the association management industry dedicated to driving the growth and securing the futures of trade and professional associations and technology user groups by helping them develop and launch revenue-generating services and products.  The service brings together the expertise of SmithBucklin and the latest approaches utilized by innovative, for-profit global businesses.  Various client organizations are currently engaged in early Innovation Center programs, and one is in its product-development phase. 

Volunteer-Leader Educational Programs

SmithBucklin expanded its exclusive Leadership Development Series in 2007.  Washington D.C.-area sessions were added for the Welcome to Governance Seminar, which helps newly elected board members learn the principles of exemplary governance, and Dollars and Sense: A Seminar for Incoming Treasurers, which helps treasurers gain a greater understanding of association accounting oversight and their roles in fiscal leadership.  Other 2007 volunteer-leader education programs included the Partners in Leadership: Chief Elected/Staff Officer Workshop, held for a fifth year, and the Building Great Governance Teams Seminar, which marked its second year.  The Leadership Development Series is SmithBucklin’s cornerstone program for helping its client organizations improve their governance practices and leadership skills in order to continue to move their organizations forward. 

Also in 2007, SmithBucklin’s seventh annual Leadership Forum brought together a record 105 client organization leaders from Technology, Health Care and Scientific, and Business Trade organizations.  These leaders gathered for unique networking and learning opportunities that allow them to leverage their collective knowledge and experiences in a discussion-driven environment.  Leaders of client organizations also met in breakout sessions to share useful information about pressing industry issues, the opportunities and challenges presented by those issues, and the ways in which SmithBucklin is helping its client organizations address them.
The William E. Smith Institute for Association Research

The Institute’s third research report, Where the Winners Meet: Why Happier, More Successful People Gravitate Toward Associations, was released in January 2008.  It reveals that, on average, association members earn higher salaries, like their jobs more and are happier people than those who do not join associations.  Rather than suggesting that association membership itself leads to success, the report concludes that success in one’s profession increases the likelihood of joining an association.  The study was led by Dr. Arthur C. Brooks, the Institute’s director and the Louis A. Bantle Professor of Business and Government Policy at Syracuse University’s Maxwell School of Citizenship and Public Affairs and Whitman School of Management. 

In March 2007, the William E. Smith Institute released its second research report, Investigation of Association Mergers.  The report helped fill a void in the not-for-profit arena, where little research had 

previously been done to help guide associations through successful mergers.  The report suggests that, in order for two associations to successfully merge, they must be attentive to a number of key elements while 
-more-
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avoiding others.  In addition to examining indicators of merger success and failure in the context of four distinct stages that merging organizations pass through, the report also explores the reasons that associations pursue mergers and alliances, and how merging associations differ from those that do not seek such arrangements.

Led by Dr. Julie A. Pietroburgo, assistant professor in the department of public administration and policy analysis at Southern Illinois University Edwardsville, and Dr. Stephen P. Wernet, professor in the school of social service and public policy studies at St. Louis University, the study was based upon qualitative data derived through interviews with board and staff executives of 11 associations that have engaged in merger activity in the last five years. 

The Where the Winners Meet and Investigation of Association Mergers reports, as well as the Institute’s January 2006 report, Generations and the Future of Association Participation, are available free-of-charge via the SmithBucklin Web site at www.smithbucklin.com/smithinstitute.  Together, more than 9,000 copies of the reports have been distributed within the association community as printed reports and website downloads. 
SmithBucklin + MCI Global Partnership

In 2007, the SmithBucklin + MCI Global Partnership provided client organizations with seamless association and event management services in international locations including Austria, China, Greece and the United Arab Emirates.  Now comprising nearly 1,400 professionals in 26 offices throughout the world, the Partnership offers the world’s largest network of association and event management resources.

Awards and Recognition
“Apples Are Square”

SmithBucklin Chairman and CEO Henry S. Givray was featured in the 2007 book Apples Are Square: Thinking Differently About Leadership by leadership and innovation authors Dr. Susan Smith Kuczmarski 

and Thomas Kuczmarski.  Givray was among 25 leaders the authors selected for in-depth interviews.  Each is highlighted in the book’s narrative, which reveals the results of the authors’ five-year search for characteristics of the ideal 21st century leader.  In addition to Givray, Apples are Square features leaders 
including Alberto-Culver Executive Chairman of the Board and Director Carol Bernick, former NFL star Chris Zorich and craigslist founder Craig Newmark.  “Apples are Square” was selected as one of the 14 “Best Business Books of 2007” by Fast Company magazine. 
BusinessWeek Magazine Article

An article written by Givray, titled “When CEOs Aren’t Leaders,” appeared in the Sept. 3, 2007, edition of BusinessWeek.  The article featured Givray’s belief that “CEO” and “leader” have mistakenly – and 
unfortunately – become synonymous.  In the essay, Givray points out that finding CEOs who can generate business results is necessary but not sufficient.  He argues that those recruiting CEOs must vet candidates based not only on drive and requisite skills but also on whether they posses the distinguishing qualities of great leaders. 
-more-
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Courtesy Associates Ranked #1 Meeting Planning Firm in Washington, D.C., Area

Courtesy Associates was ranked the number one meeting and event planning firm in the Washington, D.C., metropolitan area for 2007 by the Washington Business Journal.  In 2007, Courtesy handled approximately 937 meetings and events, including 538 in the D.C. metro area, with a total overall attendance of 189,300.  The recognition marks the fourth time in the last five years that the publication has awarded the #1 spot to Courtesy.

Tech Image Awards

Tech Image received numerous awards and recognitions in 2007.  The technology public relations firm was named the “Best Boutique PR Agency to Work For” in the United States by public relations industry publication The Holmes Report.  In the second annual “Top Tech Communicators” survey of 300 IT journalists, Tech Image was named one of the top tech PR firms nationally in “overall performance by a small public relations agency.”  The firm also was cited as one of the most influential technology public relations agencies in America by journalists responding to a survey conducted by PRSourceCode, a content service provider serving the information technology journalism, conference and public relations communities.

Professional Convention Management Association Education Foundation Award

SmithBucklin Executive Vice President Michael Payne was recognized by the Professional Convention Management Association (PCMA) Education Foundation as the 2007 Meeting Professional Honoree.  Payne was honored for his contributions to PCMA and the meetings and hospitality industry. 
2007 Women Who Advance Excellence in Associations Award 
Courtesy Associates President Sheila Stampfli received the 2007 Women Who Advance Excellence in Associations award from ASAE and The Center for Association Leadership’s Greater Washington Network.  The award recognizes female association executives and industry professionals who have set the standard of excellence in their profession through leadership, mentoring and advancing associations primarily in the Greater Washington region.
John C. Thiel Distinguished Service Award

SmithBucklin Senior Director Oliver Yandle received the 2007 John C. Thiel Distinguished Service Award from the Association Forum of Chicagoland.  Named in honor of the Forum’s 1990-91 chairman-elect, the 

award recognizes individuals who have demonstrated long-term, multi-faceted leadership as Forum volunteers, primarily through committee service, or similar contributions.

New Executives 
SmithBucklin also announced the addition of a number of key executives in 2007:

Megan Cohen joined SmithBucklin as executive director of the National Association of Medical Staff Services, a 4,000-member international medical association. 
-more-
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Matt Croll joined SmithBucklin as vice president of Financial Management & Accounting Services.  He is responsible for the oversight of all client accounting and financial management affairs in the Chicago and Washington, D.C., SmithBucklin offices.

Leslie Muir joined SmithBucklin as executive vice president and chief human resources officer.  Muir provides strategic and operational leadership for all human resources functions, including the company’s talent management programs that identify, recruit, assess, develop and retain people who will excel within the SmithBucklin culture. 

Martha (Marty) Schulkins joined SmithBucklin as executive director of the Society for Information Management (SIM), the premier network for IT leaders comprised of 31 chapters and more than 3,000 members. 

Russell Snyder joined SmithBucklin as senior vice president of client management for the company’s Washington, D.C.-based client organizations.  He provides senior oversight and strategic support for client organizations and plays a major role in association industry relations on behalf of the company. 

Diane Swenson joined SmithBucklin as president of the National Lumber and Building Material Dealers Association (NLBMDA) and executive director of the National Structured Settlements Trade Association (NSSTA).  NLBMDA represents more than 8,000 of America’s lumber and building material dealers and the largest regional chains across the United States.  NSSTA is made up of more than 600 members whose primary mission is to promote the establishment and preservation of structured settlements.

Walt Tracy joined SmithBucklin as senior vice president and chief information officer.  He implements strategic and operational technology applications designed to achieve the information technology objectives of both SmithBucklin and its client organizations. 

Kurt Wiebe joined SmithBucklin as COO of the National Paper Trade Association, Inc. (also known as the NPTA Alliance), the association for the $60+ billion paper, packaging and supplies distribution industry.  NPTA Alliance serves more than 1,000 distributor and supplier headquarters and branch locations, and its official publication, Paper & Packaging magazine, is distributed to nearly 17,000 readers in the industry. 

Michelle Zinnert joined SmithBucklin as executive director of the International Society for Experimental Hematology (ISEH) and the American Urogynecologic Society (AUGS).  ISEH, an international professional society representing clinicians and researchers involved in the field of experimental hematology, has nearly 800 members in more than 40 countries.  With more than 1,300 members, AUGS is dedicated to research and education in urogynecology and to improved care for women with lower urinary tract disorders. 

“We are proud of our ever-expanding resources and programs that underscore our commitment to driving growth for our client organizations,” Givray said.  “We will strive to continue to advance our client organizations and the association community through client stewardship, leadership, and innovation.”
# # #
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About SmithBucklin 
SmithBucklin is the world’s largest association management and professional services company providing flexible, tailored full-service management and function/project-specific services to more than 225 trade associations, professional societies, technology user groups, government institutes/agencies and corporations. SmithBucklin’s mission is to drive growth and build sustained competitiveness for client organizations. Founded in 1949, the company employs 750 professionals specializing in all phases of association activity including executive management, member and chapter administration, convention and trade show management, marketing and branding, Web services, education and programs, government relations and financial management. SmithBucklin manages more than $250 million in annual client budgets from offices in Chicago, Washington, DC, St. Louis and Durham, NC. SmithBucklin is 100% employee owned. For more information, please visit www.smithbucklin.com or call 1.800.539.9740. 
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